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Design notice
The complete CI, including templates and the Digital

Design System, is available in ERGO Brand Coach.

Legal notice

Please note that the images featured in these guidelines
may not be used for advertising or other purposes if the
corresponding rights to these images have not been
acquired first. Granting these rights is not part of Meta
Design’s scope of work. The client is required to purchase
these separately.
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2 Overview of our essential elements

Logo

)

Cestovni Pojistovna

ERGO

Colours

ERGO Red

ERGO Dark Red

Typefaces

Fedra Medium FS Me Bold
abcdefgHIJKL abcdefgHIJKL
123456€@ 123456€@

Fedra Book FS Me Light
abcdefgHIJKL  abcdefgHIJKL
123456€@ 123456€@

BtIDIECt“‘E

Usam di ab
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loren Harjeire
deg Endes.
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N
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Infographics

Average annual returns in % I
6.1 syears L

Monthly Monthly

I 5.9 10 yeors savings deposit savings deposit
e 4.4 15 years 64€ 100€
—— 4. 20 yecrs Interest p. a. 6% Interest p. a. 4%
I 6.2 25 years
o oo leisure time ork 10 20/
39.8%

\ W o&a’0
' )
~ Traffic 4 .0 /o
This is why private
accident insurance o,
is so important. School 1 3. 7/0

Household 32.30/0

Source: Federal Institute for Occupational Safety and Health, last revised 2016

The ERGO Cestovni Pojistovna design guidelines, February 2026



2.1 Logo: variations and structure

Basic elements, logo

Wordmark

The wordmark shapes and identifies our
visual identity. Black-and-white versions are
used in media with technical restrictions,
such as print newspapers.

The company name

A correctly written business name in

the Czech Republic must contain the full
name entered in the commercial register,
including the mandatory suffix indicating
the legal form.

In our case, that would be:

ERGO Cestovni Pojistovna, a. s.

Important note:

« Both ,,C* and ,,P“ should always be
capitalized

« There should always be a space between
,a.and 5.

Logo protection area

ERGO Red
‘|' Y x
|
CMYK RGB
0/100/80/20 191/21/40
Pantone® Hex

7620C/1797 U #bf1528

Cestovni Pojistovna

’ oo w )
Cestovni Pojistovna I
! i CMYK RGB
| { 2 x 83/33/25/8 8/128/158
* Pantone® Hex
: 314U #08809e
/> X 15 X

For better readability/accessibility, the blue colour
in the logo is darker than original Ice Blue Dark 3.

The logo can be used on all design colours but may not be
placed on Dark-3-coloured surfaces.

J:{cled ERGO

Cestovni Poji$tovna Cestovni Pojistovna

ERGO ERGO ERGO

Cestovni Pojistovna Cestovni Pojisfovna Cestovni Pojisfovna
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2.1 Logo: placement

Basic elements, logo

Our logo always appears in the top or
bottom right corner of the layout. It usually
appears on a colour area.

Serlipui est,
end Unfeg,

Serlipui est,
end Unfeg.

Lotem ipsim dolor ol e e

Z2n #e pariem qus B e P, S

The logo is not used on the left-hand side of the layout. Other placements of the logo are excluded.
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2.2 Colour values for print: CMYK and Pantone®

Basic elements, colours

Colour series

When used together, our brand colours ERGO Red/ERGO Dark Red and
our design colours create a vibrant visual identity. Warm Grey is an
additional colour series we can use to create understated designs to
present information.

Pantone® Coated/Uncoated
Colour series with a single Pantone® value can be used for both coated
and uncoated media.

ERGO Red

|
CMYK
0/100/80/20

Pantone®

7620C/1797 U

ERGO Dark Red

|
CMYK
0/100/35/50

Pantone®

1955

Additional colour Warm Grey

Light Warm Grey Dark 1 Dark 2 Dark 3
CMYK CMYK CMYK CMYK CMYK
5/5/15/5 5/5/15/15 5/5/15/30 5/5/25/60 5/5/35/80

Design colours

Light
CMYK
8/10/5/0

Light
CMYK
15/0/15/0

Light
CMYK
15/0/5/0

Light
CMYK
0/0/40/0

Light
CMYK
0/10/15/0

Violet
CMYK

12/20/5/0

Pantone®

2085

Green
CMYK

35/0/30/0

Pantone®

566

Ice Blue
CMYK

25/0/10/0

Pantone®

9420C/9442C

Yellow
CMYK

5/5/50/0

Pantone®

461

Orange
CMYK

0/15/30/5

Pantone®

719C/4685U

Dark 1
CMYK
15/40/5/0

Dark 1
CMYK
50/0/40/0

Dark 1
CMYK
40/0/15/0

Dark 1
CMYK
5/10/65/0

Dark 1
CMYK
0/25/45/5

|
Dark 2

CMYK
20/75/15/0

]
Dark 2

CMYK
65/0/45/0

|
Dark 2

CMYK
65/0/25/0

Dark 2
CMYK
5/15/85/0

Dark 2
CMYK
0/40/60/5

® Main colours

|
Dark 3
CMYK
35/100/30/0

Pantone®

7647C/227U

|
Dark 3

CMYK
100/0/60/0

Pantone®

3285C/3275U

|
Dark 3

CMYK
100/0/30/0

Pantone®

2229C/3125U

Dark 3

CMYK
5/20/100/0
Pantone®

7406C/7404U

|
Dark 3

CMYK
0/60/95/5

Pantone®

2019C/152U
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2.2 Colour values for digital media: RGB and hexadecimal

Basic elements, colours

Colour series

Design colours

® Main colours

When used together, our brand colours ERGO Red/ERGO Dark Red and °
our design colours create a vibrant visual identity. Warm Grey is an I
additional colour series we can use to create understated designs Light Violet Dark 1 Dark 2 Dark 3
to present information. RGB RGB RGB RGB RGB
239/231/237 | 228/214/228 |219/172/204 206/94/146  179/23/103
Hex Hex Hex Hex Hex
#efe7ed #e4dbes #dbaccc #ce5e92 #b31767
I
Light Green Dark 1 Dark 2 Dark 3
RGB RGB RGB RGB RGB
ERGO Red 227/240/230 | 181/213/193 |139/201/173 95/184/162 0/146/132
N e e e ex e
. #e3f0eb6 #b5d5c1 #8bc9ad #5fb8a2 #009284
191/21/40 IS
Hex Light Ice Blue Dark 1 Dark 2 Dark 3
#bf1528 RGB RGB RGB RGB RGB
226/246/250 | 204/235/237 |169/218/224 71/188/197 15/148/167
ERGO Dark Red Hex Hex Hex Hex Hex
R RRBRRRBBBD_EBBBDDDNmmm #e2f6fa #ccebed #a9dae0 #47bcc5 #0f94a7
RGB
142/0/56 Light Yellow Dark 1 Dark 2 Dark 3
Hex RGB RGB RGB RGB RGB
#b8e0038 255/244/176 | 284/232/157 |247/219/111 250/215/59  246/203/0
Hex Hex Hex Hex Hex
Additional colour Warm Grey #fff4b0 #f8e89d #f7dbef #fad73b #f6cb00
IS |
Light Warm Grey Dark 1 Dark 2 Dark 3 Light Orange Dark 1 Dark 2 Dark 3
RGB RGB RGB RGB RGB RGB RGB RGB RGB RGB
235/230/216 217/213/199 187/185/173 128/126/111 84/82/65 255/238/222 | 247/220/187 |243/197/145 239/165/109 232/122/22
Hex Hex Hex Hex Hex Hex Hex Hex Hex Hex
#ebe6d8 #d9d5c7 #bbb9ad #807e6f #545241 #ffeede #f7dcbb #f3c591 #efa56d #e87a16
The ERGO Cestovni Pojistovna design guidelines, February 2026 7



2.2 Colour architecture

Basic elements, colours

1. ERGO Red

The Logo Red is at the top of the colour
hierarchy. It is reserved exclusively for the
logo and selected media.

2. ERGO Dark Red

Dark Red is used to highlight content and to
emphasise the ERGO brand. This must not
compete with the logo.

3. ERGO design colours

The colours serve as supporting elements
for flexible design. At least two colours
are always used in a fixed combination.
A thematic assignment or the sole use of
individual colours is not permitted.

4. Warm Grey

Warm Grey can be used sparingly as a
neutral colour for individual backgrounds or
structuring elements.
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2.2 Colour wheel: selecting design color

Basic elements, colours

The colour wheel simplifies the work of
design. It defines a specific sequence of
colours starting from any desired starting
point, and can be ,read“ in either direction.
In this way, it defines a binding sequence
of colours for use in subsequent chapters
or content modules. This sequence may be
repeated as often as needed.

Violet Ice Blue Green Yellow Orange

Select main colour from the image

If the layout has just one image, select one of the colours
based on the image. The colour can dominate the overall
look of the image or come from a specific detail.

Colour wheel

The colour wheel with the design colours, selecting colour pairs and sequences

Dolor sit

Design colour option 1

Using the colour wheel

Main colour from the image

I

Colour wheel

Dolor sit

Design colour option 2

Usam di abor
sendign Imolu
atiorectur.

Usam di abor
[ sendign Imolu
atiorectur.

In the following examples, you can see that the second colour (design colour) is selected by choosing the next colour to the
left or right on the colour wheel. We use the main colours and Dark 3 shades of the selected colours for the colour areas in the

layout.
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2.3 Brand typefaces for print media

Basic elements, typography

Using typography

We exclusively use Fedra Serif A Pro in head-
lines. This striking, modern typeface also
appeals to viewers at an emotional level.

In contrast, FS Me has a slight curve and
is clearly legible, even at small type sizes.
This makes it perfect for all copy.

We do not use italics.

You can purchase the typeface here:
Fedra Serif A Pro

(Print and online)

Typotheque, Zwaardstraat 16

2584 TX Den Haag, The Netherlands

Tel. +31 70 322 6119, Fax +31 84 831 6741
www.typotheque.com

Note

It is only possible to order the typefaces
from the online shop. Please be sure to
choose the correct typestyle “Fedra Serif A
Pro” (can be selected at the top right corner
of the product page).

Headlines

Fedra Medium
abcdefgHIJKL
12345678€@%

Subheadlines, highlighting in copy

Intro

FS Me Bold
abcdefgHIJKL
12345678€@%

Fedra Book
abcdefgHIJKL
12345678€@%

Copy

FS Me Light
abcdefgHIJKL
12345678€@%

The ERGO Cestovni Pojistovna design guidelines, February 2026
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2.3 Brand typefaces for digital media

Basic elements, typography

Using typography

We exclusively use Fedra Serif A Pro in head-
lines. This striking, modern typeface also
appeals to viewers at an emotional level.

In contrast, FS Me has a slight curve and
is clearly legible, even at small type sizes.
This makes it perfect for all copy.

You can purchase the typeface here:
Fedra Serif A Pro

(Print and online)

Typotheque, Zwaardstraat 16

2584 TX Den Haag, The Netherlands

Tel. +31 70 322 6119, Fax +31 84 831 6741
www.typotheque.com

Note

It is only possible to order the typefaces
from the online shop. Please be sure to
choose the correct typestyle “Fedra Serif A
Pro” (can be selected at the top right corner
of the product page).

Headlines

Fedra Bold
abcdefgHIJKL
12345678€@%

Subheadlines, highlighting in copy

Intro

FS Me Bold
abcdefgHIJKL
12345678€@%

Fedra Medium
abcdefgHIJKL
12345678€@%

Copy

FS Me Reqular
abcdefgHIJKL
12345678€@%

The ERGO Cestovni Pojistovna design guidelines, February 2026
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2.3 Substitute typefaces for digital media

Basic elements, typography

Arial may be used as a substitute typeface Subheadlines, highlighting in copy

for FS Me in absolutely exceptional cases.
Please only use this typeface if the ERGO A - I B I d
brand typafaces cannot be used for tech- rI a 0

nical reasons. For our media to make the

nismmene " abcdefgHIJKL
12345678€@%

Copy

Arial Regular
abcdefgHIJKL
12345678€@ %

The ERGO Cestovni Pojistovna design guidelines, February 2026
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24 Imagery

Basic elements, imagery

Our images have a clear connection to the
living environments and everyday expe-
riences of our customers. The situations
are authentic snapshots that never appear
posed or staged, but natural and private.
Metaphorical representations and staging
are not permitted.

Like our design, our imagery covers a
broad spectrum - from bold to informati-
ve. It gives us an opportunity to reach our
customers most effectively in each specific
context.

First and foremost, we always communica-
te bold and to the point. We use narrative,
informative communication when we want
to describe our products and services in
greater detail.

bold

informative

Bold communication

Emotions play a major role in these images: Feelings like joy,
courage, energy, self-confidence and optimism are the focus
of this purely conceptual approach.

Narrative communication

In addition to transporting the atmosphere and mood of
each moment, this communication tells short stories from
the lives of our customers - and how they can simplify their
lives with ERGO.

The ERGO Cestovni Pojistovna design guidelines, February 2026
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2.5 Overview of our icons

Basic elements, icons

Our icons are characterised by clear, strong User Interface icons Illustrative icons

shapes. They borrow the curves featured
in aspects of our headline typeface, Fedra
Serif.

Jo

The best thing about our icons is that they
can be used for a variety of different func-
tions. We usde them to structure content
in print or digital media, or as illustrative
elements in infographics, to name a few
examples.

> £ [
E3:

p h O

3¢ T
.:$

30

e
- 1
e
-

D OO0 VvV K
® 0® < od
|
[¢
I

® < © A
©
©
=y
JORN!
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2.5 Icons: design grid

Basic elements, icons

Create new icons

If you combine the striking stylistic elements
of our icons, you can design new icons that
match our existing collection.

These stylistic elements define
our “icon look”:
0 Rounded corner/right angle:

There should be a balanced combination
of angular and rounded corners

e Consistent line weight: no broad areas

e Gaps in lines as a stylistic element:
Use these where they make sense.

The ERGO Cestovni Pojistovna design guidelines, February 2026



2.6 Overview of our infographics

Basic elements, infographics

Communicative infographics: easier
to understand

Our infographics follow a clear structure,
which helps people grasp facts more
quickly. They highlight numbers in

a striking way. Colour backgrounds
emphasise important information,
making it easy to find. The result:
Everything can be interpreted quickly
and underscored with the help of
expressive copy

Average annual return in %
Equity funds with German investment focus, reporting date 31.12.2017

6.1 syears
I 5.9 10 years
e 4.4 15 years
e 4.9 20 years

6.2 25years
~

The numbers speak for themselves:
Long-term equity fund investments have
consistently yielded attractive returns in
past years.

Important: Past performance is no indicator of future performance.
Source: BVI Yearbook 2018

Accident injuries in percent by location
Subheadline Last revised 2018

ERGO car insurance - direct comparison of our features
Subheadline Last revised 2018

30.8% s 10.2% T
+O 70 leisure time Work )
slight downgrade in the event of damage X (more downgrade) v v
driving x v v
)
~ Tratfic 4.0% Automotive liability
This is why private
: .yp Total amount insured 100 million euros 100 million euros 100 million euros

accident insurance

School 13.70/0

is so important.

Household 32.30/0

Source: Federal Institute for Occupational Safety and Health, last revised 2016

This is how much a 30-year-old needs to save today to have a balance
of 100,000 euros at age 67 (not taking taxes and fees into account)
Subheadline Last revised 2018

( Zo/o lower yields

equal a 50%
larger contribution

b

Monthly Monthly Monthly
savings deposit savings deposit savings deposit

64€ 100€ 153€

Interest p. a. 6% Interest p. a. 4% Interest p. a. 2%

Source: Federal Institute for Occupational Safety and Health, last revised 2016

Total amount insured for personal damages, per person 12 millon euros 15 million euros 15 milon euros
damage x x v
Mobility - assistance for international travel x x v
Mobility - extended international car insurance protection x x v
Stiftung
Source: Federal Institute for Occupational Safety and Health, last revised 2016 Warentest:

Very good

Development of major damages and loss ratio for fire (residential buildings)
Damage situation fire in major building

250

150

145 148 149
100

2005 2006 2007 2008 2009 2010 2011 2012

Source: Lorem ipsum dolorsit Amed

All design colours can be used to
create areas and backgrounds.

The ERGO Cestovni Pojistovna design guidelines, February 2026
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2.6 Infographics: components

Basic elements, infographics

A) Communicative infographic
with highlight area

Ideal for reaching customers directly in ads

1) Headline (FS Me Bold),

subline (FS Me reqular)

) Highlight area

3) Highlight value (Fedra Serif Medium)
) Relevant statement (Fedra Serif Medium)
) Arrow connecting statement

and highlight value

) Graphic

) Copy (Fs Me Bold)

8) Numbers (Fs Me Light)
) Source (Fs Me Light)
) Example on colour background

B) Infographic without highlight field

Ideal for graphics with documentary benefits

The highlight field is not necessary if there are
no values to showcase, or if the publications
are created for a professional audience (e.g.
PowerPoint].

@ Accident injuries in percent by location @
Subheadline Last revised 2018

ﬂ Work 10.20/0

Traffic 4.00/0

is so important. e

School 1 3. 70/0

o
639.8/0 leisure time
~0
This is why private
accident insurance

Household 32.30/0
(s )

e Source: Federal Institute for Occupational Safety and Health, last revised

Accident injuries in percent by location Accident injuries in percent by location
Subheadline Last revised 2018 Subheadline Last revised 2018

39.80/0 leisure time \ Work 10.20/0
-~ ' AN Traffic 4.00/0
This is why private
accident insurance

School 1 3. 70/0

is so important.
Household 3 2 . 3 o/o

Leisure time 38.80/0

Other 1.0°/o

Federal Institute for Ocupational Safety and Health, ast revised 2016 Federal Institute for Occupational Safety and Health, last revised 2016

N\ Work 10.20/0
A\ Traffic 4.00/0
\ School 13.70/0

Household 3 2 ° 3 o/o

The ERGO Cestovni Pojistovna design guidelines, February 2026
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2.7 Bold eye-catchers: basic design

Basic elements, eye-catchers

Our Bold eye-catchers clearly stand out
against the background thanks to their
shape and colour. This is why they are
ideal for highlighting important messages,
dates and offers. Eye-catchers are always
in the brand colour ERGO Dark Red.

We primarily use eye-catchers in promo-
tional sales literature, product ads and
product banners.

Eye-catchers contain as little copy as po-
ssible. We use footnotes to accommodate
longer texts.

1.

Basic shape

Bold eye-catchers are round
and in our brand colour, ERGO
Dark Red.

Sample placement

Lorem Solorionsed
que re sit ommo

ERGO

1/10 circle width

Fedra Serif
Bold Lorem
Ipsum

FS Me Regular dolore
FS Me Bold

2.

Typography

We use the headline typeface Fedra
Serif Bold as the main type.
Additional information is in FS Me
Bold/Regular.

ERGO ERGO
[Cestoun pgitom|
Lorem Solorionsed

Lorem Solorionsed quere sit ommo
que re sit ommo
= . £ 3

—

The new
ERGO sample

insurance

Start
today

3.

Structure

Copy is centred and positioned a
distance of at least 1/10 of the
circle width from the edges.

The size of the eye-catcher is
flexible. Its maximum width
equals the width of the ERGO
wordmark.

Variations

st
e

Large text

15°

Angle

Eye-catchers are tilted at a 15°
angle. They can be positioned
anywhere on the format.

ve“ei\"ﬂs

Icon and text Numbers and text

The ERGO Cestovni Pojistovna design guidelines, February 2026
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2.7 Integrated eye-catchers: basic design

Basic elements, eye-catchers

We use our integrated eye-catchers on

1/10 circle width

inside pages of media such as product
brochures. They are never found on cover W
pages, posters or advertisements. They Fedra Serif ~ Thenew ne e mple
feature very different colours from our Bold Lorem ERGO sample £RGO s e
. i . -
bold eye-catchers: We use our design | Ipsum — M (s — imsur
colours instead of ERGO Dark Red. FS Me Regular dolore . Start stot i
FS Me Bold .. today 15
Variations 1 2 3 4
. ° . .
S.‘t" 1 o€ Basic shape Typography Structure Angle
Lorern @™ v 19?90n\e Bold eye-catchers are round We use the headline typeface Fedra Copy is centred and positioned Eye-catchers are tilted at a 15°
e vene® a2 and in one of our design col- Serif Bold as the main type. a distance of at least 1/10 of angle. They can be positioned
ours (main colour). Additional information is in FS Me the circle width from the edges. anywhere on the format.
Bold/Regular. The size of the eye-catcher is
oy e flexible. Its maximum width
a4\ = ot .
Slt- g 31.11. equals the width of the ERGO
sty wordmark.
Large text Icon and text Numbers and text
ad Lesedis el mo qui secupta susadicsipit
I I dam, qui ad enet porenis ipituasandi des
“ o e deis qudoto . g st ot s 6 01
oons e el o e
™er e et e e | e -
Go S p Go saf“p GO saﬁ\? G0 saﬂ\p Go saﬂ\? N st
R iy a“ce =R ta“ce AN ta“ce =R a“ce AN ta“ce 7 =“":$«m““
ins' ins' ins ins' o
srart srart srart grort grort
‘od“‘! ‘od“‘! todﬁy todﬁv todﬂy
Colours

These design colours are used here.

ipsapiciis debis quidel &
iat hita vidunt, quoes
cius et essi re, eaminte
prem nus sequisit del
tem qui corehen diptet.

The ERGO Cestovni Pojistovna design guidelines, February 2026
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3 Layout system

Design principles

We inspire and motivate our customers
throughout their lives. The ERGO design is
dominated by bold colours and a striking
graphic look. It can be “dialed up or down”
as needed depending on the content and
intended impact.

Bold

« Expressive image motifs and bold layouts

« Strong colour contrasts

» You can use colour areas and backgrounds
in a wide variety of ways, providing a
wealth of design options.

Informative

« Authentic, product-related images
* Reserved use of colour

« Layout dominated by white

« Streamlined, simple layout

« Focus on the copy

»Ratempore
veliqui stionem
corehenem
Faceter eost”

-

bold

Voluptatar
aute eseque
reicia Sant

musta tore
eum vita,

informative

Ventemtre
comnisstra
itemposti

odiaspedisi

Elenima gnimus quo voluptat
aute eseque reicia santmusta
quo voluptat aute esequ

bold G informative

veliqui stionem

corehenem Faceper eost*

M oo paroptagesm e i
st ot G

x %664 x % x
LSLNTNTNRR RN

B

‘Elenima gnimus quo
voluptat aute ese

‘Questls moluptaes bocpo stlco

Gnimus quo voluptat aute
reicia santmusta
quo voluptat aute esequ

The ERGO Cestovni Pojistovna design guidelines, February 2026
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3 Versatile colour areas

Design principles

The ERGO design comes to life with its
bold use of colour areas. Like the design
colours, our flexible layout system offers a
number of inspiring variations. Explore the
possibilities below.

Porepro Porepro
vition por. vition por.

At least three colour areas

Serdipui,
end Unfeg
faciat,

Maximum of four colour areas - corner areas

Maximum of four colour areas - flexible height and width

Serdipui,
end Unfeg
faciat,

Serdipui,
end Unfeg
faciat,

Serdipui,
end Unfeg
faciat,

The ERGO Cestovni Pojistovna design guidelines, February 2026
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3 Portrait formats: basic structure of the layout grid

Design principles

Determining distances to format edges and the design area

Edge (X) = 1/24 format height

3 112|13|4|5|6|7|8]|9]|10]11]12

8 @&——— Design area

10

11

12 Vy cestujete. My se starame.

Step 1 Step 2 Step 3
The long side is divided into twelve segments The distance to the format edges equals The design area is divided into twelve
(vertically). one-half of a segment height (X = 1/24 of segments (horizontally).

the long side). It borders the design area.

The logo width is 3,5 X.

The ERGO Cestovni Pojistovna design guidelines, February 2026 22



3 Landscape formats: basic structure of the layout grid

Design principles

Determining distances to format edges and the design area

Edge (X) = 1/24 format width

A4

Vy cestujete. My se stardme.

Step 1 Step 2
The long side is divided into twelve segments The distance to the format edges equals
(horizontally). one-half of a segment width (X = 1/24 of

the long side). It borders the design area.
The logo width is 3,5 X.

Design area
1
2
3
4
5
6
7
8
9
10
11
, 12
Step 3

The design area is divided into twelve
segments (vertically).

The ERGO Cestovni Pojistovna design guidelines, February 2026
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3 Design bold: text elements

Design principles

All text elements are arranged within
the design area. We use the distance to
the format edge, X, to position the text
elements. Texts are usually placed a
distance of 1 X to the edge of the colour
areaq.

The text can be shifted downward in large
colour areas. It can be moved in increments
of 1 X.

I t eatectio

L]
| minita suir

R i
tectio sit.
ionseque venihil ipsunt
xcepe simadit quis miniet qui bera beaguom oute gon-
o " ok ;

e o

E eatectio, sum
met omnita

et ipsandy sanduci liternpor

Ipitionsequo venihil ipsunt |
excepe simodit quis miniet quilbero beaguam aute fon-
eduterndetes od-eptur, coneseque-id-qui-com quigs oot
et ipsandy sanduc llitempor |

Positioning text elements with distance to the format edge X. The text can be shifted downward in large colour areas.
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3 Design bold: layout divison

Design principles

Colour areas are a characteristic element of
our visual identity. We can combine them in
a variety of ways within the grid:

Minimum of three areas

Maximum of four areas Maximum of four areas
All areas extend to corners. Height and width of areas
are flexible.
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3 Design bold: brand elements in the layout

Design principles

The grid helps us arrange all elements T
within the layout, including the logo, the iaﬂ]'q
claim, typography and images. This creates est simus
the characteristic ERGO visual identity. sseri
—
'ERGO

Flexible headline area and logo area, two-colour design (main and
additional colours)

Maximum of two design With two pictures:
colours in the main colour two design colours
and Dark 3 shades.

At least one Dark 3 shade
is always used.

Iquianis Iquianis Iquianis Iquianis
. est simus est simus est simus
est sm.ms desseri, desseri, desseri,
desseri.
ERGO ERGO ERGO ERGO
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3 Design bold: sample designs

Design principles

Usam di abc
sendign I
atiorectur,

: Acagi du stu
loren Harjeire
deg Endes.

Vidg endae sumg
musan Evenim,

Zhahuselemirtum Sumren

Zvahuselemirtum

- Fuptiour aliquasit lavolendebis ot quidta.

- Euptiaur olquasi I volendebis st quitur.
+ Est lai » Estlate sum axperctivelid mos rehend.

te sum experot vl d ms rehendun.

ERGO

Cestovai Peiftovna [Cestovi Poittovna

ERGO

Costovni Poistonns.

Vidunten sid Hidu igenr.
sugte Facume, Aufusand

— Sepit!

- Fuptiaur allquasit la volendebis o quidita.
» Estlote sum experctivel i mos sit rend.

Fugite pores lusae vokupto. Wicoe. Ut omnls

et s o tecta durur, sickametre volorerm parpar.
o
w wrgode
- ERGO ERGO

Hiduntendae
Aufusandi.

Wameistecta.

Zivahuselemirtum Sumren

Vidgendae
sumg musa.

Lab fus pa vel maximol enditat empelia velitiatur
ister s prepe possimi. Sed quatinia plibus Cusapit
‘earum Faccaepero consed etur Itatem. Berupta
tur? Qui nobis nonsend anihitas am cus, qui deligi
nisint. Il eatem doluptatern quossimin porumqui
inusant, ut ad moluRorrum re qui sitem.

ergo.de/loremispum

ERGO

ldmoash

‘comni opie. fjoe voiost ul tem qul ommokap tasped qun Ioba. Oz e

Im eit Ocju
qui jnsk Gut.

Perferum volor
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The ERGO Cestovni Pojistovna design guidelines, February 2026

27



4 Overview

Company name

A correctly written business name in the Czech Republic

must contain the full name entered in the commercial
register, including the mandatory suffix indicating the

legal form.
In our case, that would be:
ERGO Cestovni Pojistovna, a. s.

Important note:
Both,,C* and ,,P“ should always be capitalized

There should always be a space between ,a.“and ,,s.“

Our layout system

bold O informative

Ventemtre
Voluptatar comnisstra
F' aute eseque itempostl
B reicia Sant odiaspedisi
musta tore
eum vita.

L Ratempore
veliqui stionem
corehene
Faceter eost”

s 9

~

[

w

L

Our logo

ERGO

)

Cestovni Poji

Our bold design theme

< M
Vidunten sid Hidu igenr.
sugte Facume. Aufusand,

o

ERGO

Usam di ab
sendign I

a twrec tur,

Vidg endae sumg
musan Evenim.

stovna

ERGO

%:Neﬂ

Acagi du stu
loren Harjeire
deg Endes.

ERGO

Our colour scheme

ERGO Red Violet Violet
Main colour Dark 3
Green Green
Main colour Dark 3

ERGO Dark Red Ice Blue Ice Blue

Main colour Dark 3

Yellow
Main colour

Orange Orange
Main colour Dark3

Warm Grey Warm Gvey
Main colour Dark 3

ERGO Cestovni Pojistovna, a. s.
Krizikova 237/36a

186 00 Prague 8 - Karlin
Czech Republic

Marketing & Communication Department
Tel.: 221 860 116
E-mail: marketing@ergo-cestovni.cz
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